


1.  Existence  Does the signature exist?

2.  Specificity  Is it specific enough to be defensible?

3.  Delivery  Is it built into the product?

4.  Business Alignment  Does your business support it?



+  Existence  

+  Specificity  

+  Delivery  

+  Business Alignment  



1. Existence:

Existence.  



2. Specificity: 

Specificity.  



3. Delivery: 

Delivery.  



4. Business Alignment: 

Business Alignment.  



+ All four matter

+ Weakness in one undermines the others

+ What to do next



1.  Regression

2.  Recognition

3.  Reconnection

4.  Results







Book a call →

Calendar:  

Email:  

chris@marketingclinic.com 

www.marketingclinic.com

https://calendly.com/chris-261
file:///mail%20to/www.marketingclinic.com
http://www.marketingclinic.com



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13

